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Partnering with corporate sponsors has been a win-win situation for
the ADA and industry. Millions of dollars of corporate support have
enabled us to better fulfill our mission to the public and the profession
and have garnered positive impressions for participating corporate
sponsors’ products and services. In this issue, we’d like to share
recent examples of how corporate partners have helped us increase
our reach and create valuable programs.

NEW COLLABORATION TO BENEFIT KIDS
ANNOUNCED

The ADA has entered into an exciting collaboration with the
National Museum of Dentistry in Baltimore and Colgate. Our joint
venture, MouthPower, is an oral health education program for
children ages 8-11. The MouthPower Traveling Oral Health
Education Program will incorporate key oral health messages about
the importance of good oral hygiene, balanced nutrition and regular
dental visits in addition to other relevant topics such as mouthguards
and avoidance of tobacco.
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The ADA and Colgate currently co-sponsor Save the World from We Need Your Opinion
Cavities, a multimedia consumer campaign to raise awareness
about cavity prevention and encourage dental visits by children. Check This Out: Ideas from

Beginning in Octobgr 2004, children were able to get a special Save the ADA Library Staff
the World from Cavities form from retail outlets, the Internet or
participating dental offices, which they can get stamped at their next

dental visit. ADA Institute for Diversity
Full Story in Leadership Deadline
May 2
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ADA Dental Students’
Conference on Research

April 9-12

PARTNERSHIP IMPROVES ACCESS TO CARE
FOR OLDER AMERICANS

June 23-25: ADA 19th New

The ADA Foundation (ADAF), in partnership with dental businesses Dentist Conference
and corporations, helps to improve health and makes a difference in
the lives of thousands of individuals. Recently the ADAF and
GlaxoSmithKline partnered to improve access to care for older
Americans. Thanks to GlaxoSmithKline’s generous financial support,
at least four grants of up to $50,000 will be awarded to organizations ~ ©f the Future
providing oral health care to semi-dependent older adults who face

Great-West Fellowship
Nurtures Dental Scientists

significant barriers to care. Applications Must be
Full Story Postmarked March 25
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ADDITIONAL COLLABORATIVE PROGRAMS

Cafeteria Tray Liners Provide Educational
Outreach Opportunity

Technology Exhibit for Dental Team Members on Tour

Corporate Partners for Give Kids A Smile Contribute $5
Million in Goods and Services

Dental Health: A Guide for African Americans

Matsco Supports ADA New Dentist News

Dentistry & Diabetes Satellite Media Conference
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